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About this report
Africa is a diverse and complex continent, consisting of 54 countries, 5 regions and about
2 000 languages. This report explores youth attitudes to the importance of creativity and
innovation to boosting their own income and that of the continent. It is based on a
survey of 4 500 people, aged 18–35, in nine African countries: Egypt, Morocco, Ghana,
Ivory Coast, Nigeria, Kenya, Uganda, South Africa and Zimbabwe. These nine countries
act as proxy for the continent and provide evidence of a wide range of attitudes to the
issues raised. The research was funded by Africa No Filter and Facebook in partnership
with the African Union and AUDA-NEPAD.

About Africa No Filter
Africa No Filter is a donor collaborative that is working to shift stereotypical and harmful
narratives within and about Africa. Through research, grant-making, community
building and advocacy, our objective is to build the ﬁeld of narrative change-makers by
supporting storytellers, investing in media platforms and driving disruption campaigns.
The donor collaborative is funded by:

www.africanoﬁlter.org

info@africanoﬁlter.org
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EXECUTIVE SUMMARY
The image of Africa as an innovator
appears to be overshadowed by the
persistent, harmful stereotypes of a
'backward', 'poverty stricken' continent
that is largely a recipient of global north
innovations. These narratives about Africa
often fail to account for the innovative
and technological successes that come
from the continent and are enjoyed by
Africans.
A 2017 study of kenya argued that
new innovations are destroying old
ways of doing business, and smart
young start-up entrepreneurs are at
the forefront of this quiet but
historic transformation1.

“

“

Given the rapid and global impact of
technology and innovation shaping the
world, this study was conducted with the
aim of understanding how young
Africans see African-led innovation and
digital tech solutions within the global
context. Africa No Filter wanted to assess
the prevailing narratives that young
Africans have about home-grown
technology and innovation, to better
understand their attitudes to it. This

report unpacks the extent to which
Africans believe in local innovations and if
they are inﬂuenced by the dominance of
narratives that promote the global North
as superior innovators.
Local innovations have transformed how
Africans do business, and how African
governments interact with citizens
through e-government platforms and
services such as the Kenya Open Data
Initiative2 and the Beninese online public
service portal3,4. African digital health
solutions such as Life Bank in Nigeria5 and
the Pharmacy Dispensing Unit in South
Africa6 have also contributed signiﬁcantly
towards improving the quality of
healthcare on the continent7. The
prospects and opportunities of going
cashless continue to revolutionise the
digital payment landscape across the
continent. In 2021, Africa accounted for
70% of the total value of mobile money
transactions globally8. African innovation
is increasingly beginning to yield more
innovative contributions around the
world9. Many of these innovations were
created locally, with the continent's
unique environment in mind.
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The continent appears to be leading the
way in ﬁntech, which is proving to be the
main driver of investment in African
innovation, with 109 ﬁntech start-ups
having raised a total of US$1,111,570,000 in
2022. Between January and June 2022, no
other region came close to matching the
continent's innovation funding growth10.
In addition, according to the global
innovation index, African countries have
taken a leap in innovation-driven
productivity growth. Mauritius (45th) and
South Africa (61st) lead the continent on
indicators on technological progress11.
They are followed by newcomer to the
regional top three, Botswana (86th), and
in fourth place Kenya (88th). Sixteen out
of the 25 economies from Africa covered
this year by the Global Innovation index
improved their ranking. Botswana took
the biggest leap forward, to reach 86th
position12.
Innovators and entrepreneurs in Africa
are tapping into a digital savvy, skilled
and youthful work force to create novel
goods, services and business models in
the automotive industry (including solarpowered motorbikes), ﬁnancial
technology, robotics, and health
technology sectors in Africa13. Those with
relevant skills are in high demand
globally, with organisations like Amazon
snapping up young developers in
countries like Kenya and Nigeria14.
Despite the huge strides and investments
in digital technologies and innovation on
the continent, there are longstanding
narratives that assert that the know-how
comes from outside Africa, the digital
divide continues to widen due to deﬁcits
in infrastructure15 and the cost of creating
and innovating is high within the
continent16.
These successes and challenges
prompted us to ask in a nine-country
survey: How do African youth perceive
African innovation? What stories and
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resulting narratives do Africans share
about local innovations? The survey was
carried out in Egypt, Morocco, Ghana,
Ivory Coast, Nigeria, Kenya, Uganda, South
Africa and Zimbabwe.
It was refreshing to see that the
respondents generally had great
conﬁdence in the continent when it came
to innovation. Even though they identiﬁed
barriers to success such as poor
infrastructure (53% of respondents) and
challenges in education (50% of
respondents), they believed in homegrown innovation and innovators.
Just over half the respondents felt that it
was possible to overcome barriers to
success, especially if they received
education (50% of respondents) and
internships (53% of respondents). They
also believed it was possible for poor
countries to produce great innovations
that can inﬂuence the world (79% of
respondents), and that it was possible for
their own countries to produce tech
billionaires (72% of respondents).
We found that the majority of
respondents (62%) in these countries
believed in the power of African
innovation, saying they preferred to use
local innovations where they were
available. Over a third (37%) of the
respondents said they had innovative
technological ideas themselves, which
they did not know how to monetise.
Lastly, our research pleasantly revealed
that young Africans are more likely to use
and support local innovation. An average
of 62% of respondents said they trusted
and would prioritise using local
innovations over international ones. This is
a perfect opportunity for policy makers to
create an enabling environment for
innovation as well as for investors to
increase their focus and attention on
African innovation.
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1

KEY INSIGHTS

1

West is not necessarily best when it
comes to innovation: The majority of
the respondents (62%) believe in the
power of African innovation, saying they
preferred to use local innovations, where
they were available.

2

The next greatest innovation could
emerge from Africa: Just under half
of the respondents (48%) saw no
reason why innovators could not come
from Africa and 24% said they already
existed.

3

Africans trust location innovation:
An average of 62% of respondents
said they trusted and would
prioritise using local innovations over
international ones. West Africans were
the most positive (66%) regionally, while
Kenyans (71%) were the most supportive
at the country level.

4

Innovation could come from
anyone. Government was not seen
as the most important driver of
tech innovation: Many respondents (50%)
indicated that everyone should drive
innovation, out of necessity and curiosity.
Although 44% of respondents felt that
government restrictions were a barrier to
innovation, only 37% identiﬁed
government as being mainly responsible
for innovation.

2

5

African youth are very aware of the
tech innovations in their countries:
A majority of respondents (64%)
said they were aware of the different
innovations existing in their countries.
There is a high level of awareness of
innovation across the continent.

6

Depending on where you are,
innovation is encouraged and
supported: Overall, most
respondents (59%) felt that there was
support for innovation and innovators,
and that there was an enabling
environment in their country.
Respondents from Kenya (67%) and
South Africa (65%) felt that innovation
and technology were encouraged, while
only 39% of Nigerian respondents and
49% of Ghanaian respondents agreed.

7

Infrastructure deﬁciencies are the
main barrier to digital technology
and innovation: Of the
respondents, 53% cited infrastructure
deﬁciencies as the main barrier to
innovation; with East Africans (67%) much
more likely to identify this problem as a
key barrier and 49% in Southern Africa.
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1 INTRODUCTION
Africa No Filter researched the narratives
young Africans have about the
importance and relevance of African tech
innovations in their lives and in the
development of the continent. We
commissioned GeoPoll to poll youth in
nine African countries – Egypt, Morocco,
Ghana, Ivory Coast, Nigeria, Kenya,
Uganda, South Africa and Zimbabwe – to
represent four geographical regions in
Africa (East, West, Southern and North
Africa), to unpack the prevailing
narratives about innovation and creativity,
and the polls were conducted during
April 2021 (see Figure 1). Our intention is to

extend this study into other countries at a
later stage. This research forms part of
ANF's mission to research, analyse and
understand the impact of harmful and
stereotypical narratives around key issues
within and about Africa.
The research explored the diversity and
complexity of four regions on the
continent. It examined the extent to
which young people sought to make
livelihoods through creativity and
innovation, and how they thought
creativity and innovation were important
to the continent.
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2 METHODOLOGY
Random sampling was used to interview
4 500 young people in the nine countries
in the four regions. We reached 500
respondents, aged 18–35, in each country
depicted in Figure 1.

Figure 1: Countries surveyed

North Africa:
Egypt
Morocco
West Africa:
Ghana
Côte d'Ivoire
Nigeria
East Africa:
Kenya
Uganda
Southern Africa:
South Africa
Zimbabwe

Questions, designed by GeoPoll and ANF,
were conducted in English, French and
Arabic. Call centre operators in each
country were trained to contact
respondents using an automatic dialling
system and conduct interviews via mobile
phone. Those contacted could opt in or
out of the interviews; those who opted in
received airtime credits. Call centre
operators continued to conduct

4

interviews until the desired number of
respondents was achieved.
Due to trends in mobile ownership, most
of the respondents were urban (varying
between countries, from 99% in Ivory
Coast to 74% in Egypt) and/or had higher
educational achievement, but rural
and/or less educated youth were not
screened out. The number of
respondents who had achieved
secondary education or higher was above
95% in most countries, except for Egypt
(79%) and Morocco (68%). There were
about equal numbers of men and women
respondents across all countries, except
for Ivory Coast, where respondents were
about 66% men and 33% women.
We acknowledge the limitations of this
study: because the study was conducted
in only nine African countries, we cannot
claim that the report is comprehensive.
Further, the study was slightly biased
towards Anglophone African countries,
except for two French speaking countries
(Ivory Coast and Morocco), and one Arabic
country (Egypt). The demographic is also
skewed towards urban youth, as the
survey was conducted by cell phone, and
therefore all respondents were cell phone
owners.
In many cases we sought to draw general
conclusions about continent-wide
attitudes to creativity and innovation, but
we are aware that regions and countries
are distinct. Therefore, where relevant, we
have shared distinctions between regions
and countries.
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3 RESEARCH FINDINGS
The ﬁndings cover perceptions and
behaviour towards technological
innovation, including:
(i)

the extent to which African countries
provide an enabling environment for
innovation in the tech sector;
(ii) perceptions about what drives or
inhibits innovation;
(iii) beliefs about innovation locally and
regionally; and
(iv) whether they support local
innovations.
For a full list of the questions asked,
please go to Appendix 1 on page 16.
Country roles in promoting innovation
We asked respondents if they believed
there was an enabling environment for
innovators and people in the tech space
in their country. Most respondents (59%)
felt that there was support for innovation
in the tech space. Respondents from

Kenya (67%) and South Africa (65%) felt
innovation and technology were
encouraged; however, less than half of
Nigerian respondents (39%) and
Ghanaian respondents (49%) felt this
sector was encouraged.
Many respondents said they were either
currently working on an innovation that
could improve the lives of people in their
community (24%) or had ideas that they
did not know how to monetise (37%).
Respondents from East Africa (44%) and
Southern Africa (41%) were most likely to
have ideas that they did not know how to
monetise (see Figure 2), whereas 48% of
North African respondents and 42% of
West African respondents reported that
they had no innovative ideas for helping
their community. Southern Africans were
most likely to be currently working on an
innovation (30%). These numbers
concretely show the need youth have for
support to develop their innovative ideas.

Figure 2: Have you had ideas for an innovation that could improve
the life of your community?
48%

44%

42%

41%

34%
29%

27%

30%

27%

28%

22%

18%
6%

2%

1%
North Africa

West Africa

Yes - I am working on something like that
No

East Africa

1%
Southern Africa

Yes - but I do not know how to monetise it
Don't know
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Perceptions about what drives or
inhibits innovation
To understand respondents' difﬁculties in
monetising their innovations, we explored
which barriers they thought tech
innovators face (respondents could
choose more than one answer). While
44% thought that government
restrictions were a barrier, most (53%)
cited infrastructure deﬁciencies as the
main barrier; with East Africans much
more likely to identify this problem as a
key barrier (67%) and North Africans least

likely to view it as a problem (44%) (see
Figure 3). In Southern Africa,
infrastructure deﬁciencies and
government restrictions were equally
considered to be the main barrier (49%).
Although many respondents believed
their countries were supportive of the
sector, 36% felt that there were not
enough incentives, with North African
respondents (42%) and West Africans
(41%) most likely to highlight this barrier
(see Figure 3).

Figure 3: What barriers do you think tech innovators face in your country?
67%
51%
49%
41%

44%
42%
31%
14%
13%

30%

28%
15%

14%

No incentives to innovate

West Africa

East Africa

Poor infrastructure e.g. internet and power
No innovators to innovate

Despite the barriers, respondents felt
much could be done to support
innovation (see Figure 4) (respondents
could choose more than one answer).
Access to better education was the main
intervention respondents wanted to
enable innovation (50%), followed by
having jobs and internships (46%). Many
respondents (42%) also felt they needed
to have a stronger belief in themselves; it
is likely that education and internships
would boost conﬁdence in young people.
West African (59%) and North African
(53%) respondents were most likely to
highlight a need for education, while East
African (52%) respondents were most
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11%
3%

3%
North Africa

49% 49%

45%

1%
Southern Africa
Government restrictions

Don't know

likely to highlight job opportunities and
internships.
Kenyan respondents most strongly
identiﬁed with the top three categories of
support needed: support to develop belief
in themselves (75%), better education (71%),
and job opportunities and internships
(71%). Across all the types of support listed,
fewer than 50% of Southern Africans
thought any of the support types would
help them. Many Zimbabwean
respondents (37%) wanted more job
opportunities and internships, but overall,
Zimbabwean respondents were least likely
to have identiﬁed one solution or another.
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Figure 4: What interventions do you think would enable young Africans to innovate more?

53%

59%
52% 52%

47%

28%28%

42%

37%
33%

34%

52%

49%

5%

2%

0%

North Africa

West Africa

Better education

37%
30%
28% 28%

36%

33%
29%

1%

East Africa

Incentives and rewards

Job opportunities and internships

Although 44% of respondents felt that
government restrictions were a barrier,
they did not view government as the
most important drivers of innovation and
only 37% identiﬁed government as key.
Half the respondents (50%) indicated that
everyone should drive innovations,

Southern Africa

Private sector participation and support
Don't know

Belief in ourselves

because innovation should be driven by
necessity and curiosity. Regionally, West
Africans (46%) were most in favour of
government taking responsibility (Figure
5); while at a country level, 52% of
Moroccans saw the government as the
main driver.

Figure 5: Who do you think should drive innovation in your country?

54%

52%
46%
32%

34%

31%
19%
17%

14%
12%
5%
North Africa
Government – it is their responsibility

50%

45%

17%
15%
1%

West Africa

17%
15%
1%

East Africa

Private sector – they have the funds to innovate

Everyone – innovation comes from necessity and curiosity

Respondents' beliefs about local
innovation
The respondents' own support for local
innovators and innovations is likely to
contribute to their views that their country
supports innovation. Among respondents
in all nine countries, an average of 62% said
they trusted and would prioritise using

0%
Southern Africa
Entrepreneurs – they have the incentive
Don't know

local innovations over international ones
(see Figure 6). West African respondents
(66%) were the most positive regionally,
while Kenyans (71%) were the most
supportive country. Southern African
respondents (39%) were most likely to
prefer international innovations, especially
Zimbabweans (41%).
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Figure 6: How much do you trust local tech innovations?
66%

62%

59%

27%

59%

34%

30%

39%

15%

North Africa

4%

4%

West Africa

East Africa

I trust and would prioritise using local innovations

2%
Southern Africa

I don’t trust local innovations and prefer international products

Don’t know

Most respondents (79%) also believed that
those living in poor countries could
produce signiﬁcant innovations that
would inﬂuence the world (see Figure 7).
West African respondents (83%) were
most positive such innovations could be
produced in poor countries, followed by
East and Southern African respondents
(both 73%). However, on a country level,

90% of Kenyan respondents were
conﬁdent about the possibility, followed
by Nigerian respondents (85%). Despite
lower levels of trust in local innovations
(see Figure 6), respondents were,
nevertheless, positive that more
innovation was possible from poorer
countries (Figure 7).

Figure 7: Do you think poor countries can produce great innovations

18%

3%

79%

Yes

Similarly, 72% of respondents believed
that the next global innovator could
come from their own country (see Figure
8). Therefore, it seems that respondents
believed that it was possible to overcome
the kinds of barriers shown in Figure 3.
West African respondents were the most
8

No

Don't know

positive, with 53% saying there was “no
reason why not” and 27% saying they
already had such innovators. The most
positive country was Morocco, where 59%
said there was “no reason why not” and
21% said they already exist.
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Figure 8: Do you think the next Bill Gates, Mark Zuckerberg or Jeff Bezos
can come out of your country?

5% 9%
14%

24%

48%

No

Yes – no reason why not

Not soon – we don’t have an enabling environment

Don't know

Yes – we already have such innovators today

Given their beliefs about tech innovation
being possible from anywhere,
respondents were asked if they were
aware of any innovators in the technology
sector in their country. Across all
respondents 56% answered “yes” – either
that they knew some personally, or that
they knew of some. However, quite a high
number of respondents said either that
they did not know of any (36%) or that
there were not any (4%). The fact that a
relatively high number of respondents
were not aware of innovations in their

country could be a result of not having
access to tech news, or local innovators
not appearing in the news. East African
respondents were most likely to know
one or two tech innovators personally
(25%), while Southern African
respondents were most likely to have
heard of some (40%) (see Figure 9).
However, at a country level, Nigerian
respondents (29%) were most likely to
know one or two personally, while
Ghanaian respondents (55%) were most
likely to know of some.

Figure 9: Do you know any tech innovators who are doing great work in your country?
40%

40%

39%

37% 38%

37%

35%
28%
25%
21%

16%

14%

3%

6%

North Africa

6%

3%

West Africa

Yes – I know one or two personally

East Africa
Yes – I have heard of some

No – there are none

Respondents' beliefs about local
innovation were generally positive,
including their trust in local innovations
and conﬁdence that innovation can come

4% 4%

3%

1%

Southern Africa
No – I don’t know any

Don't know

from anywhere, and that Africans could
achieve similar success to some of the
world's wealthiest tech innovators. Some
of this positivity likely arises from the 56%
9

who either knew innovators personally or
who knew that some exist. This shows
that, despite the barriers identiﬁed in
Figure 3, respondents still believed
possibilities and opportunities existed for
local innovators and innovations.

respondents were most likely to have
already invested (13%) (see Figure 10).
Southern Africans (11%) had not invested
as much as East Africans but were most
able to invest (24%).
At a country level, 49% of Kenyan
respondents believed that everyone had a
responsibility to support innovation and
were most likely to trust local innovations
(71%). However, most of them had not
come across an innovation they would like
to invest in (64%). Nigerian respondents
(16%) and Uganda respondents (15%) were
most likely to have already invested in a
local innovation and Ugandan
respondents who had not already invested
were most likely to do so (27%).

Youth as supporters of innovation
Despite saying they trusted and
prioritised local innovations, and that they
knew local innovators who were doing
“great work” in their country, 59% of
respondents said they had not come
across any innovations they would invest
in and a further 11% said they would never
invest in the tech industry. West African
respondents were least likely to have
come across something they wanted to
invest in (66%), while East African

Figure 10: Would you or have you invested in a tech business?
66%

62%

55%
49%

14%
6%

17%

13%
5%

North Africa

6%

8%

13%
3%

East Africa

Yes – I have invested and am making good returns

This lack of ﬁnancial support for tech
innovation in respondents' respective
countries is similar to the lack of support
for the creative sector, either in terms of
content consumption or purchases of
creative products. It is especially
surprising that 59% of respondents said
they had not come across any
innovations they wanted to invest in, even

10%

11%

14%

3%

West Africa

No – I have not come across anything to invest in
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24%

20%

1%
Southern Africa

Yes – I am able to invest in a tech business

No – I would never invest in a tech business

Don't know

though 56% reported that they either
knew innovators personally or otherwise
knew of them (see Figure 9). Therefore, it
seems that even if innovators are “doing
great work”, respondents are not likely to
take up investment opportunities.
However, this could be due to economic
hardship.
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4 NOTES ON
THE FINDINGS
A 2017 study of Kenya argued that “[n]ew
innovations are destroying old ways of
doing business, and smart young start-up
entrepreneurs are at the forefront of this
quiet but historic transformation”17.
Another 2017 study found that between
1960 and 2010 African countries were
increasingly adopting technology18.
However, a study in Ethiopia found that
those who had received training were
“signiﬁcantly better in harnessing
motivation and creative thinking
attributes...on applying innovative
practices and consistently searching for
new opportunities”19.
While the youth in this survey believed
that education would help them to
innovate more, 53% identiﬁed poor
infrastructure (such as internet and
power) as the main barrier to success.
Further, they felt that it was possible to
overcome barriers to success, in that 79%
believed that poor countries can produce
great innovations that can inﬂuence the
world, and that it is possible for global
tech innovators to exist in their own
countries (72%).
In line with our ﬁndings, various studies
have found that regulatory and structural
barriers20 and the absence of adequate
infrastructure continue to be major
hinderances towards the advancement of
digital technologies and innovation
across the continent21. Results from our
study indicate that young Africans
perceive that there is still a lot more that
their governments can do to create an

enabling environment for increasing
digital technologies and innovations.
Various studies have argued the same,
stating that focus on the reduction of
prices to make services more affordable,
the development of relevant local content
and applications22, and the enhancement
of citizens' e-literacy and national skills
development plans23 are some of the
government interventions that can
enhance digital penetration, technology
and innovation across the continent24.
The youth in this survey believed that
more job opportunities within this sector
could transform the economies of their
countries. Several studies agree with
these sentiments, arguing that, while the
number of new tech start-ups is an
encouraging indication of the
entrepreneurialism and creativity of
Africa's youth, job creation on the level
required will demand that they grow and
scale up to generate more and better
quality jobs25.
Our study found that the youth
respondents had a positive attitude,
overall, towards innovation, although
many did not know how to turn their
own innovative ideas into products or
services. While other studies have given
attention to the necessity for education,
our study highlights that education alone
is not enough: the infrastructure for
creativity and innovation needs further
development, and therefore, this should
be a key focus of those wanting to
support the creative industry.
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5 POLICY
RECOMMENDATIONS
The ﬁndings in this report suggest that
most respondents believed the tech and
innovation sector is important to their
country and that it needs support. In line
with our ﬁndings and in order to greatly
shift the harmful prevailing narratives
about innovation across the continent,
Africa No Filter recommends the
following:

Measuring and monitoring the
progress of digital access across the
continent will ensure that African
governments, investors and
stakeholders have a complete
understanding of where gaps in
digital access exist, why such gaps
occur, and what can be done to ﬁll
them.

•

African governments should
prioritise creating an enabling
environment for the development
of technology and innovation. While
a majority of African governments
have developed digital policies,
implementation is where most fall
short. African governments must
dare to take risks through policy
innovation and increased regulatory
ﬂexibility. Risk taking through the
creation of more ﬂexible regulations
will lead to far greater rewards with
enhanced service delivery, increased
investment, and more opportunities
for young Africans. For the young
Africans to fully harness the potential
of innovation, creating an enabling
environment for them to launch
ideas and grow them into thriving
businesses must become a priority
policy for African governments.

•

Coordination across African
countries is fundamental to
increased and improved innovation
across the continent. Isolated and
fragmented approaches to
digitalisation of public services by
African countries limits the scope in
which other Africans can collaborate
across borders. This could greatly
increase trade and investment with
more Africans able to access digital
innovation in different African
countries. Giving young Africans
opportunities to innovate across
boarders could greatly enhance
investment opportunities and lead to
wider innovation across the
continent. There is need for
mainstreaming cross-border access
and opportunities into national and
regional innovation strategies,
policies, and regulatory frameworks.

•

There is need for national and
regional disaggregated data on the
digital gaps and divides across the
continent. Bridging the digital divide
on the continent should begin with
an understanding and knowledge of
existing data (speciﬁcally gender
disaggregated data) in order to make
a practical difference in ensuring
digital access to young Africans.

•

There is need to improve education
and internships in the technology
and innovation sector. Though a
majority of our respondents
mentioned that they were aware of
the innovations happening in their
countries, there was still a large
number of respondents (44%) that
indicated that they hadn't. Improving
literacy rates and, by extension,

12
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digital literacy will promote socioeconomic development across the
continent. African governments, the
private sector and civil society should
also prioritise the building of capacity
of communities and ensure that
young people have access to quality
education and training.
•

Consultation between African
governments and innovation actors
is crucial. National and innovation
policies and programmes should be

developed in consultation with
innovation actors from both the
private and public sectors, including
start-ups, deans of research
universities and relevant innovation
clusters. This will ensure that
government policies are adequately
informed by the market place and
have clear innovation targets,
focusing on speciﬁc areas relevant to
implementing demand side policies
needed to spur socio-economic
development.
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6 CONCLUSION
Differing opinions are expressed by young
Africans interviewed on the levels of
inclusion and penetration of technology
and innovation, but overall, respondents
believe that technology and innovation
are key catalysts for socio-economic
development across the continent. It is
clear that there is a general consensus
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that innovation can transform African
economies, but young people cannot do
it alone. African governments and policy
makers must become catalysts for digital
innovation on the continent. Innovation
has the potential to become one of
Africa's greatest resources.

Africa – innovator or imitator? Exploring narratives around Africa’s technological capabilities
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LIST OF QUESTIONS
1.

Do you believe your country
provides an enabling environment
for innovators and people in the
tech space?
a.
Yes
b.
No
c.
Don't know

2. Have you had ideas for an
innovation that could improve the
life of your community?
a.
Yes – I am working on
something like that
b.
Yes – but I don't not know how
to monetise it
c.
No
3.

What barriers do you think tech
innovators face in your country?
a.
No incentives to innovate
b.
Poor infrastructure
c.
Government restrictions
d.
No innovators to innovate
e.
Don't know

4. What interventions do you think
would enable young Africans to
innovate more?
a.
Better education
b.
Incentives and rewards
c.
Private sector participation and
support
d.
Job opportunities and
internships
e.
Belief in ourselves – that we can
do it
f.
Don't know

6. How much do you trust local tech
innovations?
a.
I trust and would prioritise local
innovations
b.
I don't trust local innovations
and prefer international
products
c.
Don't know
7.

Do you think poor countries can
produce great innovations that can
inﬂuence the world?
a.
Yes
b.
No
c.
Don't know

8. Do you think the next Bill Gates,
Mark Zuckerberg or Jeff Bezos can
come out of your country?
a.
No
b.
Not soon – we don't have an
enabling environment
c.
Yes – no reason why not
d.
Yes – we already have such
innovators today
e.
Don't know
9. Do you know any tech innovators
who are doing great work in your
country?
a.
Yes – I know one or two
personally
b.
Yes – I have heard of some
c.
No – I don't know any
d.
No – there are none
e.
Don't know
10. Would you or have you invested in a
tech business?
a.
Yes – I have invested and I am
making good returns
b.
Yes – I am able to invest in a
tech business
c.
No – I have not come across
anything to invest in
d.
No – I would never invest in a
tech business
e.
Don't know

5.

Who do you think should drive
innovation in your country?
a.
Government
b.
Private sector has the funds to
innovate
c.
Entrepreneurs have the
incentive
d.
Everyone – innovation comes
from necessity and curiosity
e.
Don't know
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