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Africa No Filter  
Roundtable Discussions  

Executive summary 
 
Many stories about Africa in the media still follow the “if it bleeds it leads” trail - even when 
written by African journalists for an African audience. This was a common point that emerged 
during four Africa No Filter (ANF) closed roundtable discussions held in November 2020.  
 
ANF convened 25 senior media practitioners from Ethiopia, Kenya, Namibia, Nigeria, South 
Africa and Uganda, Tanzania - including foreign correspondents and senior African journalists 
and editors - under Chatham House Rules for the discussions. Talking points included: The 
ways African stories are framed in African media outlets, the types of stories prioritised, 
constraints on reporting on Africa and how the negative stereotypes of the continent can be 
shifted through the media.  
 
Key insights included:  
 
News sources impact what story is told and how it is told 
 
Hard news stories such as politics, elections, and crisis in Africa dominate African news pages. 
For various reasons such as the financial constraints on retaining foreign correspondents, 
participants said they primarily rely on wire news agencies such as Reuters and AP to source 
African news.  
 
A key point raised in the first session was: “One of the main topics being left out of the narrative 
is change: change on the continent, in countries and how it is being brought about by the youth.” 
 
Western coverage on Africa is geared towards western audiences who want the ‘typical’ surface 
African story such as famine and crisis. This feeds into negative stereotypes that paint Africa as 
a devastated continent lacking in agency. 
 
Is Africa interested in Africa? 
 
Audiences do not necessarily share an interest in stories about other African countries and 
broader African stories unless these stories directly affect their lives.  
 
“An audience without an interest in outside news makes it harder to put out more continental 
news,” was a point raised in the third session. Participants highlighted that Africans also have 
their own perceptions and stereotypes of other Africans and that crept into how journalists write 
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about other countries for their own audiences. As a result, African stories are few and can be 
shallow and void of nuance.  
 
“African crisis sells, but when local media positively changes how they cover stories, broader 
African media will pick up on that trend,” said some participants in the third roundtable session.  
 
Africa needs to invest in journalism 
 
Finance was highlighted as a common constraint to deeper news coverage of African stories. 
Most participants said their publications could not afford to send out journalists to other African 
countries nor assign journalists on the ground due to budget limitations. 
  
Furthermore, a scaling down of newsrooms - that started way before COVID-19 impacted the 
industry - meant that while newsrooms made the difficult decision to cut back staff, they also cut 
back on print pages with African stories falling first.  
 
The digital revolution, where audiences are moving online to spaces, has destabilised many 
African newsrooms. “This shift has made monetising the media more challenging than the 
traditional advertising-driven platforms,” participants said in the third session.  
 
In the last session, a point raised was: “A challenge in covering the continent includes finding 
freelance talent outside of the main centres of Johannesburg, Lagos and Nairobi.” 
 
Despite the constraints facing the journalism and media industry, participants said the industry 
needs to value its workers. They added that it would be important to equip freelance journalists 
on the continent, especially those in smaller countries that do not dominate Africa news pages 
like Kenya, Nigeria and South Africa do.  
 
In the fourth session, a participant asked: “What's the Booker Prize of African journalism?”  
Another way to elevate the standard of journalism in Africa is to award good journalism, they 
said. They pointed out that the continent needs to create its own unique awards to reward 
outstanding journalism in the country.  
 
In the second session, some participants said: “Good multimedia - video and photographs - 
would help to illustrate Africa stories and this was something participants said they struggled to 
access when getting continental news.” 
 
A way to support African storytelling would be to create repositories for stories and multimedia 
that African journalists could share among each other. Some participants said the increased 
availability of news and multimedia that can be freely distributed among journalists could help 
prevent negative stereotypes of the continent as the media would have a wider range of stories 
to tell.  
 
Convening of editors helps industry leaders plan and deliberate 
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Many Editor level participants said the ANF roundtable discussions gave them the rare 
opportunity to not only meet but deliberate the state of African media. The roundtable 
discussions were a platform to share ideas and a way forward. Most participants noted the 
negative impact of relying on hard news to tell African stories. They said Africa needed more 
nuanced coverage with an increased focus on human interest stories that highlight Africa in a 
new light such as that of innovation and agency.  
 
“There are good things happening in African countries and that it is the local media’s 
responsibility to report on these occurrences first,” said participants in the third session.  
 
Most participants said they would publish high-quality feature content from across the continent 
should it be made available to them.  
 
Africa No Filter 
ANF plans to further support nuanced and contemporary African storytelling through the launch 
of a feature storytelling agency. This would be a digital platform that would distribute African 
stories to media outlets on the continent.  
 
All participants in the session said they would be keen to publish the proposed ANF content in 
their publications. Suggestions put out included that the stories should be repurposed for radio 
and fit for WhatsApp.  
 
“The content would also need to be inclusive of the diverse languages on the continent,” 
highlighted a participant in the third session.  
 
That way, more audiences would feel included and resonate with the stories put out.  
 
Conclusion 
These sessions highlight a real need to explore how the continent is represented in media, what 
media practitioners can do to change that narrative and what support could be provided.  
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Africa No Filter: Roundtable Discussion 
Session 1 
5 November 2020 
 
Introduction 
 
This document captures the key comments made during the first of four closed roundtable 
discussions on Africa and how the African as well as global media covers and frames stories 
about the continent hosted by AfricaNoFilter (ANF) on Thursday November 5, 2020. 
 
The discussion took place under Chatham House Rules and no one is attributed for information 
shared to promote free discussion and openness. 
 
These activities and research conducted on coverage of African stories in African newsrooms 
will inform ANF activities. 
 
The discussion was structured around three questions from ANF with question two and three 
asked conjunctively to the participants. 
 
1. What are the main stories, frames and narratives you have covered about Africa over 
the last few months/years 
 
One of the first points raised was on who is covering stories. These include foreign 
correspondents that were allocated to Africa within their organisation and who may not have the 
background to understand the complexity of certain nuances. For many young journalists, Africa 
is the continent they want to cover because of the wars, famine and hardships. This “what 
bleeds, leads” narrative is then portrayed in the small sections on the continent in international 
news.  
 
Participants said that they have been pushing for a more ‘normalised’ coverage on the 
continent. These stories include covering elections differently and looking at electoral reform in 
similar ways  when covering Western countries. These stories might be described as the ‘boring’ 
stories in contrast with the mainstream narrative of terrorism, corruption and disease on the 
continent. 
 
Stories expected of some participants include Islamic violence, violence in eastern Cameroon 
and Ethiopia, the end SARS protest in Nigeria, locusts, floods, droughts, wildlife, witches, 
albinos and further conforming to narrative stereotypes. 
 
Some participants noted that they had started to say no to covering these stories which has 
rendered them unpopular to work with. Beyond this, they also find that the information being fed 
from the ground makes it difficult to look for and pitch stories that are different in narrative. 
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In contrast, some publications focus on good news stories alone, sometimes uncritical of aid 
programmes. This leaves a gap of ‘normalised’ stories untold between purely negative stories 
and good news stories.  
 
Journalists have tried to combat these narratives by framing stories differently by including 
themes of Africa rising/failing but still being critical on the topic. Another tactic has been to angle 
and/or headline stories differently, by not using Africa in the title of stories.  
 
To bring important stories to the forefront, journalists would ‘hook’ African stories onto stories 
receiving attention globally such as LGBTQI+ rights and police brutality. 
 
One of the main topics being left out of the narrative is change: change on the continent, in 
countries and how it is being brought about by the youth. Previously change was perceived to 
only happen with the intervention of the West, but the youth has been the biggest catalyst of 
change in many African countries and these stories are being left untold. There have also been 
protests which have been peaceful yet revolutionary. Countries are disconnected and lessons 
are not being learnt as to perhaps what works in one country may work somewhere else. 
 
2. What are the enablers of the current frames and narratives?  
3. What interventions can be explored to facilitate narrative change in Africa. 
 
One of the difficulties in changing the narrative has been that sections on Africa in the media are 
mostly regarded as an indulgence. It is not a section which pays for itself in click-throughs and 
has limited space for stories - thus making it difficult to lobby for bigger sections and stories 
which gross an even lower click-through rate. 
 
A first step to changing the narrative would be to include a greater diversity of voices. It is easy 
for journalists in the UK to phone a professor in the UK, but there will be experts on the 
continent that would be more appropriate to the story. 
 
Another intervention would be to diversify the voices of who is telling the story. It is a problem 
when foreign journalists and correspondents’ stories are the loudest in telling stories of the 
continent. Having more journalists locally tell the story is therefore imperative. Fixers and 
stringers need greater accreditation for their work and input where previously many would do 
half of the work and only get a mention towards the end of articles. 
 
For audiences unhappy about coverage there is a formal process of complaints. When these 
are lodged news agencies need to investigate and change. It is important for audiences to know 
that they can change the news agenda and that international news agencies are forced to 
adhere to these complaints and change. 
 
Many international news organisations have been having this internal debate for many years. It 
also includes who has the right in telling stories. One intervention suggested is to figure out 
pipelines. There needs to be a bigger effort to create a pipeline for people working on the 
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continent including fixers and stringers. If a foreign correspondent could be taught the facts and 
nuances of a region, local reporters can be taught how to frame articles for international 
audiences to be picked up by news organisations. There is a scepticism among many editors 
and organisations towards working with local journalists which needs to change. 
 
Participants also suggested that a greater variety in platforms for African stories needs to be 
created. These should also include articles, podcasts and other multimedia content. These 
dedicated platforms will also counter the problem of these stories not being found and read by 
audiences because of the difficulty to find them — due to the existing negative African narrative, 
algorithms suggest stories of violence, war, famine and drought. 
 
Finances and resources are one of the greatest limitations in changing the narrative. The only 
way to counter this remains to share more bylines and include journalists from the continent. 
 
Conclusion 
 
It was clear from the wrap up of the discussion conversation that there is a problem with the 
current narrative on Africa that includes stereotypes and a lack of inclusion of journalists from 
the continent telling their story for a foreign audience.  
 
It is important that journalists have this discussion amongst themselves about why the coverage 
of Africa matters beyond it just being bad journalism. Journalism must also be aware of not 
becoming activism on the continent. A greater emphasis needs to be placed on shared bylines 
with local journalists being given a platform to tell stories and a more ‘normalised’ approach in 
the stories being pitched and published. 
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Africa No Filter: Roundtable Discussion 
Session 2 
17 November 2020 
 
Introduction 
 
This document captures the key comments made during the second of four closed roundtable 
discussions on Africa to help understand which African stories  - negative and positive - are 
prioritised by editors, how story frames are used and what ideas could help shift narratives. The 
discussion was hosted by Africa No Filter (ANF) on Tuesday, November 17, 2020. 
 
The discussion took place under Chatham House Rules and no one is attributed for information 
shared to promote free discussion and openness. 
 
These activities and research conducted on coverage of African stories in African newsrooms 
will inform ANF activities. 
 
The discussion was structured around three questions from ANF. 
 
1. How often do you feature stories about other African countries and what are the main 
stories, frames and narratives your outlet has covered? 
 
Some participants highlighted that they source their African stories from major news wires such 
as Reuters, Associated Press and Africa News Agency. This is often at the mercy of how these 
agencies frame news in the interest of their international audiences.  
 
Others said they had been more deliberate about including broader African news in their 
publications. This included dedicating entire publications or pages in their newspapers to African 
stories. However, these projects were not sustainable or had minimal continental success.  
 
Sustainability was highlighted as an urgent issue that needed to be addressed. A participant 
said the creation of new products such as a fact-checking organisation within their publication 
helped them expand to a neighbouring country. 
 
Some participants highlighted that regional programmes such as fellowships helped them 
identify opportunities to partner with correspondents from other countries. It was noted that 
partnerships with various media houses also helped create platforms that are truly African.  
 
Some participants said their African news coverage was dependent on their own audiences’ 
interests, often country-based. This sometimes steered publications to churn out more 
region-specific news as opposed to continent-wide news. 
 

7 



 

The continental news reflected in the editors’ publications cover a variety of news from profile 
features to culture. However, the content tips in the favour of the “if it bleeds, it leads” trail. As a 
result, the majority of regional and continental news pages are dominated by hard news such as 
politics, elections and food insecurity.  
 
The reliance on hard news stories is also due to the lack of concerted effort to have deep and 
deliberate coverage of news on the continent. As a result, participants noted that the media end 
up running with what the “big” African story will be at the time. That leads to human interest 
stories such as African innovation getting sidelined.  
 
However, it was highlighted that the shallow African news coverage inadvertently ignored some 
of the biggest stories on the continent - such as the progressing Russian and Turkish military 
influence in some African countries.  
 
2. What are the main constraints around coverage of Africa in your outlet? 
 
The face value response of why there is limited African news coverage was around financial 
constraints. Participants highlighted that it was expensive to best position publications to get 
wider news coverage of African stories. A participant highlighted that they had more meaningful 
Africa-wide coverage until COVID-19 hit. 
 
The pandemic’s impact on the media industry made their publication shrink, losing the pages 
dedicated to African news. As a result of having to cut costs, including the number of pages, 
African coverage in their publication has become less consistent.  
 
Some participants said the media and their audiences had grown passive about their ignorant 
coverage of African news. Furthermore, they said that an audience without an interest in outside 
news makes it harder to put out more continental news. Some participants said their audiences 
were inward-looking and would only find a continental story interesting if it affected them in 
some way.  
 
3. What sort of interventions can we explore to facilitate better coverage of the 
continent? 
 
Participants suggested that media houses needed to convene together much more in order to 
have conversations about how they cover each other’s stories and to talk about the shared 
experiences they have as editors. They noted that senior editors on the continent rarely 
convene to talk about issues affecting them unless they are gathered together by international 
organisations. 
 
Participants highlighted that limited finances was a challenge to improved Africa coverage. They 
suggested improved interaction among continental media in sharing content. Participants said 
they could coordinate a station or centre where it would be easier to pick continental stories and 
possibly rework them to best suit their audiences. 
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Good multimedia - video and photographs - would help to illustrate Africa stories and this was 
something participants said they struggled to access when getting continental news. Some 
participants suggested a repository of pictures which do not perpetuate the stereotypical image 
of Africa.  
 
Africans live in different living conditions and experiences. Participants highlighted that 
journalists need to bridge that gap with their reporting that highlights shared experiences as 
opposed to highlighting differences that can feed negative stereotypes.  
 
Features such as travel stories would encourage travelling throughout the continent and help 
demystify some of the misconceptions audiences have of each other. Some participants 
highlighted that social media, particularly in the hands of the youth, has helped connect people 
on the continent together.  
 
They added that younger people see the world as a much smaller place than older people do. 
An increase in youth voices in the media could usher in much bolder and “cooler” news content. 
Participants said this would bring more varied and exciting content as opposed to that of “old 
politicians” taking centre stage in the media.  
 
Conclusion  
 
There are valid constraints such as financial challenges inhibiting wider African news content. 
However, the pressure and need to cover Africa in its entirety is becoming harder to ignore 
according to the editors. 
 
The African audience needs to step out of their geographic boundaries to embrace other African 
issues. The media, especially its leaders have a huge responsibility in steering the 
conversations in society to a much wider conversation that considers the continent as a whole.  
 
A part of this responsibility includes publishing more varied content outside of the popular 
“African” topics. This includes stories on innovation and creativity. Participants said they would 
be willing to use high-quality feature content from across the continent should it be made 
available to them.  
 
That way, people on the continent will have a deeper understanding of themselves and how 
they actually relate to others despite the reality of not living under the same circumstances.  
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Africa No Filter: Roundtable Discussion 
Session 3 
19 November 2020 
 
Introduction 
 
This document captures the key comments made during the third of four closed roundtable 
discussions on Africa to help understand which African stories  - negative and positive - are 
prioritised by editors, how story frames are used and what ideas could help shift narratives. The 
discussion was hosted by Africa No Filter (ANF) on Thursday, November 19, 2020. 
 
The discussion took place under Chatham House Rules and no one is attributed for information 
shared to promote free discussion and openness. 
 
These activities and research conducted on coverage of African stories in African newsrooms 
will inform ANF activities. 
 
The discussion was structured around three questions from ANF. 
 
1. How often do you feature stories about other African countries and what are the main 
stories, frames and narratives your outlet has covered? 
 
Some participants said their reporting on Africa is episodic, largely dependent on the big story of 
the moment. The frequency of reporting often shifts according to what is or what is not 
happening in their countries in order to have time to pick up and pay attention to continental 
news. The publications of some participants published continental news only a “couple of times” 
a month.  
 
One participant said their media group has stringers dotted across Africa to provide them with 
continental news. Most participants highlighted that the story they often pick up is event-driven. 
Their approach to news is reactive rather than proactive as they said they rely on wire services 
such as AP and Reuters to provide them with stories. A participant said wires give out basic 
news such as elections that are not particularly relevant to their audiences and that these 
stories are void of human interest angles. A participant highlighted that their audience finds 
regional news most interesting. 
 
Overall, the types of stories covered in the participants’ publications vary. Participants who 
worked on newspapers which had defined beats said they were limited to the range of stories 
they could publish in their newspaper. The majority of participants said they published mostly 
disaster, elections and conflict news.  
 
A participant who worked on a larger publication said they were not limited to the types of 
stories they could cover. Their publication covers a broad range of topics from immigration, 
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economy, innovation, culture, sport, elections - “pretty much everything as long as we feel it is of 
interest”. 
 
The same participant said they have a daily page dedicated to African news where they publish 
these stories. However, while they said they were at liberty to publish a range of “interesting” 
stories for their audiences, they said a priority is given to bigger stories such as African politics 
and elections. Depending on the prominence of these “bigger” stories, they could even be 
placed on the first page of the publication.  
 
However, they said, they have often had to reconsider and move around content on the Africa 
page to accommodate bigger international stories such as COVID-19 and the recent American 
elections.  
 
2. What are the main constraints around coverage of Africa in your outlet? 
 
Participants highlighted funding as a significant constraint. They said most newspapers were 
slowing down operations and many print publications had also cut down the number of pages. A 
participant highlighted that before COVID-19, publications would print out about 80-90 pages 
but that number had since halved. Participants said that they were forced to cut down on local 
news due to financial constraints and the numbers of continental news stories were reduced as 
well.  
 
With dwindling financial resources, participants said they could not keep full-time reporters and 
so they employed freelancers more frequently. Some participants said basing correspondents in 
other countries is expensive and that is just as costly to consider deploying their own reporters 
elsewhere.  
 
However, one participant pointed out that while COVID-19 disrupted the industry, change was 
also driven by a lot of the destabilisation already happening in the media landscape. 
 
This includes the digital revolution, where audiences are moving online to spaces. They said 
this shift has made monetising the media more challenging than the traditional 
advertising-driven platforms. 
  
A participant said their online performance is not as big as print and broadcast and that they are 
“navigating the digital waters”. They said their audience is largely the African diaspora who 
appreciate African stories. The challenge for them is to produce content that is compelling 
enough to draw audiences to their online platform.  
 
Participants said there is a global trend to be hyper localised. They added there is often tension 
between deep coverage of local issues and broader geographical coverage. Caught between 
these two demands, the media must make “existential decisions” they said and continue to look 
at how they can retain their audiences who have a preference for more local news. 
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3. Should African media houses be doing more to improve how they cover and frame 
other countries in their publications? 
 
A participant asked: “Is Africa really interested in Africa?” 
 
Participants said African media needed to be more united. Some participants said the continent 
has been divided by many things. This includes divisive politics and selfishly thinking that 
whatever people allocated to themselves is too small to share.  
 
As a result, participants said Africans remain compartmentalised in their “small little boxes”. 
 
They said this has crept into the way the African countries report on each other. Some stories 
have had a tinge of bias or a negative attitude, depending on where the stories would be coming 
from and whom they would be about.  
 
Some participants said the media has not fully interrogated the concept of Africa Rising and that 
it is important to change the current narrative. They said there are good things happening in 
African countries and that it is the local media’s responsibility to report on these occurrences 
first.  
 
African crisis sells, but when local media positively changes how they cover stories, broader 
African media will pick up on that trend.  
 
Conclusion 
 
Participants said hard news such as politics will always be covered. People need to be more 
interested in telling compelling stories of each other that resonate throughout the continent.  
 
Participants said there is a need for more positive stories about Africa. Given the opportunity, 
they would feature more diverse human interest stories in their publications. However, these 
stories need to be adapted to various digital platforms such as WhatsApp or repurposed for 
radio. The content would also need to be inclusive of the diverse languages on the continent. 
That way, more audiences would resonate with the stories put out.  
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Africa No Filter: Roundtable Discussion 
Session 4 
25 November 2020 
 
Introduction 
 
This document captures the key comments made during the third of four closed roundtable 
discussions on Africa to help understand which African stories  - negative and positive - are 
prioritised by editors, how story frames are used and what ideas could help shift narratives. The 
discussion was hosted by Africa No Filter (ANF) on Wednesday, November 25, 2020. 
 
The discussion took place under Chatham House Rules and no one is attributed for information 
shared to promote free discussion and openness. 
 
These activities and research conducted on coverage of African stories in African newsrooms 
will inform ANF activities. 
 
The discussion was structured around three questions from ANF. 
 
1. How often do you feature stories about other African countries and what are the main 
stories, frames and narratives your outlet has covered? 
 
All participants said they were all mindful and intentional about the type of African stories they 
covered in their publications. This was mainly from a post-colonial context highlighting the 
continent’s developmental growth. The majority of participants were part of Africa-focused 
publications.  
 
For a participant with a business news focus, that meant publishing information for investors to 
possibly improve Africa's economic prospects and provide a forum for people to learn more 
about Africa's economic opportunities. 
 
In the past, Africa was fragmented when it came to news circulation, a participant said. Others 
said their publications were rooted in pan-Africanism and hoped to knit the continent together 
through good, relatable African stories.  
 
Another participant highlighted that Africans have lives outside of corruption and poverty. 
Through their publication,they said they hoped to show the diversity of African life such as 
music, food, religion and fashion. A challenge, another participant said, was publishing the 
variety of stories to different audiences spread across the continent. They have a free weekly 
WhatsApp publication that has a circulation of about 70 000 people every week.  
 
However, it was pointed out that “if it bleeds, it leads” stories still trumped human interest stories 
in Africa. That was particularly true for a participant whose audience is international.  
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Participants said they try to publish positive human interest stories to balance out the type of 
African stories put out. However, that did not mean they shied away from “negative” stories. Big 
African stories highlighted in the discussion included the unrest in Tigray, Ethiopia and the Lekki 
massacre in Nigeria. Naturally, international publications including BBC and CNN picked them 
up for their audiences. 
 
However, a participant said while these stories grabbed international headlines, it was important 
that continental publications such as theirs also wrote about them to provide a different 
perspective to the events.  
 
In spite of the participant’s intentionality to report on Africa in a balanced or positive way, a 
participant said it would be untrue to say African reporting on Africa was free from all frames. 
 
2. What are the main constraints around coverage of Africa in your outlet? 
 
For an editor based outside of Africa, they said a challenge in covering the continent included 
finding freelance talent outside of the main centres of Johannesburg, Lagos and Nairobi. The 
dominance of South African, Kenyan and Nigerian journalists also meant that their news 
coverage and audiences interests focused around those three countries.  
 
Using an example of their website data analytics, a participant said various African regions “light 
up” when a country in their region is in the news. However, as Africa has vast languages spoken 
on the continent, a participant said language barriers often fragment the continent. For example, 
a participant said there is a disconnect among Anglophone and Francophone countries.  
 
Nonetheless, a participant said location should not be an issue as the media should “train” their 
audiences to find interest in more varied stories. Another participant agreed to say compelling 
stories always transcend barriers. While there is a gravitation towards hard news, human 
interest stories will always trump a political scandal, a participant said. This is because human 
interest stories are relatable, they said. 
 
Newsrooms have had to make decisions to become more financially stable and that has 
included letting go of talent including freelancers and specialised reporters. Wires such as AFP 
and Reuters fill up their Africa pages which creates a huge gap in coverage about Africa, a 
participant said. As wires are angled towards western audiences, they added that that is what 
contributes to criticism about African reporting. 
 
3. What sort of interventions can we explore to facilitate better coverage of the 
continent? 
 
A participant said the African media needed to shift their focus from country reporting to 
covering topics that would enable them to cover multiple countries in one story. They gave the 
example of agriculture which they said could be told from different angles.  
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Participants also said Africa needed a “huge” investment to improve the African journalism 
industry in terms of beefing up foreign correspondents’ capacity, investing in the next generation 
of African newsroom leaders, and retaining talent.  
 
A participant asked: “What's the Booker Prize of African journalism?”, saying the continent does 
not have its own way to formally recognise its journalists. 
 
They also highlighted that journalists needed to be offered a decent wage and an incentive to 
stay in journalism. They suggested that an award for African journalists by the African journalism 
industry would be a platform to shine a light on the continent’s top talent and inspire other 
African journalists.  
 
Participants said training young African journalists should be a priority to raise the bar in 
storytelling capacity on the continent. This would be particularly vital for freelancers in countries 
that are often sidelined in African coverage. That would help those journalists reach the level of 
journalists in larger countries. A participant said monetising the stories from the continent to 
international markets through a subscription model could be a means to increase storytelling 
capacity on the continent.  
 
Some participants said collaboration on project-based work could be a means to amplify stories 
on African agency and innovation. An example given was the investigative reporting 
NGO-funded model that produces in-depth stories.  
 
Filling the language gaps in the country was suggested as a way for stories to reach wider 
audiences. Furthermore, while participants said more human interest stories needed to be told, 
a participant said “tough” stories such as capital flight which sucked billions of dollars from the 
continent also needed to be told as these stories were completely ignored.  
 
Conclusion 
 
The majority of participants said they covered mostly human-angled stories in their publications 
and saw value in doing so.  
 
They said people formed an emotional attachment to lifestyle stories such as book reviews and 
music rather than politics and economics. And when they did connect to harder news stories, it 
was because the stories had a human face to it, making it relatable.  
 
When people find a mutual connection with a story, and “feel the news”, narratives can be 
changed because human angled stories hit home.  
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Appendix 1: List of participants 
 
Moderator: 
Moky Makura, Executive Director, AfricaNoFilter 
 
Panellists: 
Anwar Versi, Editor, African Banker  
Ayodele Ojo, Editor, The Telegraph (Nigeria)  
Catherine Mwesigwe Kizza,  Deputy Editor, New Vision (Uganda) 
Christine Mhundwa, Journalist, Deutsche Welle Africa 
Dapo Olorunyomi, Publisher, Premium Times (Nigeria)  
David Thomas, Editor, African Business Magazine  
Fasika Tadesse, News Editor, Addis Fortune  (Ethiopia) 
Jacob Kushner, Freelance journalist 
Joe Ageyo, Editorial Director, Royal Media Services (Kenya) 
Jonathan Rosenthal, Africa editor, The Economist 
Jovial Rantao , Editor, African Mirror  
Juanita Williams, Managing Editor, AllAfrica  
Lance Witten, Chief Content Officer, Africa News Agency  
Linord Moudou , Journalist, Voice of America  
Mary Harper, Africa Editor, BBC World Service 
Nicholas Norbrook , Managing Editor, Africa Report 
Nwabisa Makunga , Editor, The Sowetan (South Africa) 
Pamella Sittoni, Executive editor, Nation Group (Kenya) 
Paul Ilado, Group Editor, The Star (Kenya) 
Riana Howa, Editor, Independent Online (South Africa) 
Ryan Lenora Brown Africa correspondent, The Christian Science Monitor 
Sara Jerving, East Africa Correspondent, Devex 
Simon Allison,  Africa Editor, Mail & Guardian and Founding Editor, The Continent  
Solomon Mugera, Regional editor, BBC Africa 
Tangeni JI Amupadhi , Editor, The Namibian (Namibia) 
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